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Introduction

For more than 180 years, Tiffany & Co. has stood as a beacon of luxury,
craftsmanship, and American innovation. From its origins as a small stationery and
fancy goods emporium in Lower Manhattan, Tiffany has evolved into a globally
recognized icon, intertwined with milestones of art, culture, and commerce. Its
legendary blue box and flagship store on Fifth Avenue are instantly recognizable
symbols of elegance and aspiration, while its products—sterling silver, diamonds, and
a myriad of luxury accessories—have graced some of history’s most prominent
personalities and moments.

This book explores the sweeping history of Tiffany & Co., tracking its evolution from
the entrepreneurial spirit of Charles Lewis Tiffany and his partners to its position today
as a key player in the global luxury market. Through periods of innovation and artistic
brilliance, such as the pioneering Tiffany Setting and the creative visions of designers
like Louis Comfort Tiffany, Jean Schlumberger, Elsa Peretti, and Paloma Picasso,
Tiffany has consistently pushed boundaries in design while remaining true to its values
of quality and service.

Over the decades, Tiffany & Co. has not only defined what it means to be an American
luxury house but has also left a profound mark on culture and society. The company’s
enduring presence in popular imagination—from the pages of its Blue Book Collection

to the silver screen’s immortalization in Breakfast at Tiffany’s—reflects a brand that is
as much about emotion and experience as it is about jewelry and design. The aura of

the Tiffany Blue Box®, the notion of love and celebration, and the promise of timeless
craftsmanship all contribute to its enduring mystique.

Tiffany’s journey has not been without challenges. The constant demand for
innovation, the pressures of globalization, shifting consumer expectations, and the
responsibilities of ethical business have compelled the company to evolve continually.
Major strategic decisions, especially in the 21st century, have seen Tiffany adapt to
the digital age, embrace sustainability, and expand its global footprint. The acquisition
by LVMH Moét Hennessy Louis Vuitton in 2021 marked a new era, propelling Tiffany
further onto the world stage while inviting questions about the preservation of its
American heritage.

Throughout this narrative, the story of Tiffany & Co. emerges as one of reinvention
and resilience, rooted in tradition yet ever forward-looking. As American commerce
and society have evolved, so too has Tiffany—reflecting broader currents in art,
fashion, and business, and shaping them in turn. Today, Tiffany remains at the
crossroads of legacy and innovation, a testament to the enduring allure of beauty,
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excellence, and the power of a great American company.

In the coming chapters, we will delve deeply into the people, products, events, and
decisions that have defined Tiffany & Co. over nearly two centuries. Whether you are
drawn by a love of jewelry, an interest in American history, or a fascination with global
luxury brands, this chronicle offers both insight and inspiration from one of the world’s
most storied enterprises.
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CHAPTER ONE: The Founding of Tiffany & Co.: From
a Stationery Store to a Luxury Powerhouse

The year is 1837. New York City hums with the energetic pulse of a burgeoning
metropolis, a place where ambition and opportunity danced a lively jig. In this vibrant
setting, a young man named Charles Lewis Tiffany, just 25 years old, embarked on an
entrepreneurial journey that would, in time, become synonymous with American
luxury. With a mere $1,000 in startup capital, a loan provided by his father from the
profits of a cotton mill, Tiffany, alongside his partner John B. Young, opened the doors
to "Tiffany, Young and Ellis" at 259 Broadway in Lower Manhattan.

Their initial venture was not, as many might assume, a sparkling emporium of
diamonds and precious metals. Instead, it was a "stationery and fancy goods
emporium,” a charming shop offering a diverse array of paper goods, decorative
items, and curiosities. The very first day of business, a humble beginning indeed, saw
sales of only $4.98. It was a modest start for what would one day become a global
powerhouse.

In these nascent years, the company quickly established a reputation for selling only
the finest goods. They specialized in acquiring exquisite Bohemian glass and
porcelain, and within a couple of years, by 1839, they expanded their offerings to
include glassware, clocks, and jewelry, which they sourced directly from ships docking
in New York and nearby coastal towns. This early approach to sourcing set them apart
from competitors. The burgeoning business saw the addition of another partner, J. L.
Ellis, in 1841, leading to the firm's name changing to "Tiffany, Young and Ellis." This
partnership and an infusion of cash from Ellis allowed the company to further expand
its inventory, securing direct imports of fashion accessories and fine perfumes from
France.

A significant turning point arrived in 1845 with the pioneering launch of the first direct
mail catalog. This innovative publication, known as the "Blue Book Collection,"
showcased the firm's exquisite offerings to a wider, more discerning audience beyond
the confines of their Manhattan storefront. This catalog, still produced today for
subscribers, was a testament to their early marketing acumen.

The mid-1850s marked a pivotal shift in the company's direction. In 1853, Charles
Tiffany took sole control of the enterprise, and with this change in leadership came a
crucial rebranding: the name was shortened to Tiffany & Company. More importantly,
this period saw a deliberate and decisive shift in the firm's primary focus,
concentrating its energies and ambitions squarely on jewelry. This strategic
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realignment was instrumental in setting the stage for Tiffany's ascent in the luxury
world.

One of Charles Tiffany's early, yet immensely impactful, decisions was to adopt the
British Silver Standard. This move, implemented in the 1850s, meant that Tiffany
committed to using 92.5% pure metal in its silver goods, a standard of quality that was
not yet mandated in the United States. This forward-thinking commitment to
excellence well before it became an official U.S. government standard, solidified
Tiffany's reputation for superior quality and distinguished them from other American
firms. This high standard was later embraced by the U.S. government, a testament to
Tiffany's influential role in setting benchmarks for quality in American craftsmanship.

The company's early years were characterized by a relentless pursuit of quality and a
keen eye for market opportunities. While not yet the "palace of jewels" it would
become, the foundations were firmly laid for a brand that would define American
luxury for generations. Charles Tiffany's vision, even in these early stages, was clear:
to offer the finest goods, embrace innovation, and establish a nhame synonymous with
excellence. This unwavering commitment, starting from a modest stationery shop,
would pave the way for Tiffany & Co. to become a global icon, known for its dazzling
diamonds, exquisite silver, and enduring legacy.
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