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Introduction

Sunoco Inc., an enduring symbol in American industry, has traversed an extraordinary
journey from its origins in the natural gas fields of Pittsburgh to its stature as a leading
fuel distributor and energy infrastructure operator. This book, "Sunoco Inc.: The Story
of An American Company," presents a comprehensive history of Sunoco—a chronicle
not only of business evolution, but also of the shifting tides in U.S. and global energy
landscapes. Over more than 130 years, Sunoco has played a pivotal role in shaping
how America sources, transports, and uses energy, reflecting both the challenges and
opportunities intrinsic to this vital sector.

Founded in the late nineteenth century by visionaries Joseph Newton Pew and Edward
Octavius Emerson, the company began with a focus on delivering natural gas to a
rapidly growing Pittsburgh. The story of Sunoco's early years is entwined with the
pioneering spirit of the American industrial era, characterized by bold expansions into
oil, investments in infrastructure, and innovations in refining technologies. As railroads
and automobiles transformed the nation, Sunoco shifted and grew, embracing new
avenues such as shipbuilding and venturing far beyond its Pennsylvania roots to
markets across the world.

Through the decades, the company faced numerous inflection points—diversifying into
new energy forms, restructuring amid regulatory and economic headwinds, and both
acquiring and divesting businesses in tune with changing market dynamics. The late
twentieth century brought further transformation, as Sunoco refined its focus,
shedding some operations while doubling down on others. Strategic mergers,
technological advancements, and a willingness to adapt positioned Sunoco to remain
relevant through booms, busts, and the evolving priorities of its customers and
stakeholders.

At the heart of Sunoco’s identity lies a strong connection to American culture: the
gleaming service stations and iconic diamond logo are familiar to millions; its deep
involvement in motorsports has made Sunoco synonymous with high performance and
relentless drive. Yet Sunoco’s impact reaches far beyond fuel pumps and racetracks.
The company has left an indelible imprint on the communities it serves, contributing to
local economies, championing charitable causes, and striving—albeit
imperfectly—toward improved environmental stewardship.

Today, following significant corporate transformations and ownership changes, Sunoco
LP stands as one of the United States' premier fuel distributors, boasting an extensive
network of terminals, pipelines, and retail outlets. Its operations span continents, its
products reach diverse markets, and its reach continues to grow through bold
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acquisitions and infrastructure investments. Yet its trajectory is not without
controversy: environmental incidents, evolving public expectations, and fierce industry
competition continue to test its resilience and adaptability.

In the chapters ahead, readers will travel from Sunoco's nineteenth-century origins
through the complex present, examining the company’s major milestones, challenges,
and transformations along the way. This book aims to provide not just a historical
account, but also a contemporary assessment of Sunoco’s place in the energy
world—and to offer insight into where its journey may lead in the years to come.
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CHAPTER ONE: The Birth of Sunoco: Keystone Gas
and the Pennsylvania Oil Fields

The story of Sunoco, an enduring American enterprise, begins not with the roar of a
refinery or the gleam of a service station, but with the quiet hiss of natural gas in the
burgeoning industrial landscape of late 19th-century Pennsylvania. It was a time of
immense change, where the flickering gas lamp was steadily giving way to electric
light, and the horseless carriage was just a curious invention on the horizon. In this era
of innovation and expanding energy needs, two enterprising individuals, Joseph
Newton Pew and Edward Octavius Emerson, laid the groundwork for what would
become a formidable player in the American energy sector.

Joseph Newton Pew, born in Mercer County, Pennsylvania, in 1848, was a man with a
keen eye for opportunity. He had a brief stint as a schoolteacher before transitioning
into the more dynamic world of real estate, specifically dealing with oil and gas
properties and leases from the 1870s onward. Edward Octavius Emerson, a banker by
trade and 14 years Pew’s senior, brought financial acumen and backing to their
partnership. Together, these two men recognized the immense potential in supplying
natural gas, a relatively new and increasingly vital commodity.

Their collaboration formally began in 1881 with the incorporation of Keystone Gas
Company in Pittsburgh, Pennsylvania. Emerson served as president, with Pew as
treasurer, a dynamic duo combining financial expertise with on-the-ground knowledge
of the burgeoning oil and gas real estate business. Keystone Gas Company quickly
found success in supplying natural gas, a cleaner and more efficient fuel than coal or
wood for both homes and industries in Pittsburgh. This initial triumph in the natural
gas sector proved to be a critical first step, demonstrating their ability to identify and
capitalize on evolving energy markets.

The success of Keystone Gas Company paved the way for another venture: the Penn
Fuel Company, incorporated within a year of Keystone's formation. Penn Fuel
Company distinguished itself as the very first supplier of natural gas to a major
American city, Pittsburgh, for both domestic and industrial consumption. This early
focus on natural gas, particularly for urban consumption, speaks volumes about Pew
and Emerson's foresight. They weren't merely extracting resources; they were building
infrastructure to deliver energy directly to consumers, a theme that would resonate
throughout Sunoco’s long history.

However, the ambitions of Pew and Emerson extended beyond natural gas. They saw
the dramatic rise of oil discoveries in Ohio and Pennsylvania and recognized the
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immense opportunities that lay within the "black gold" that was steadily flowing from
the earth. In 1886, they made a pivotal decision to expand their fuel business into the
oil sector, acquiring two oil leases near Lima, Ohio, for a sum of $4,500. This move
marked a significant diversification, signaling their intention to become
comprehensive energy providers.

Within a few short years, their oil operations flourished. The company rapidly acquired
crucial assets, including pipelines to transport the crude, leases for new drilling sites,
and storage tanks to hold their growing reserves. This rapid accumulation of assets
allowed them to become a leading supplier of crude oil in the Ohio region. Their
vertical integration, from extraction to storage and transport, established a robust
foundation for their expanding enterprise.

The formalization of their burgeoning oil interests came on March 17, 1890, with the
establishment of The Sun Oil Company of Ohio. This new entity was explicitly
dedicated to the full spectrum of petroleum activities: producing, transporting, storing,
refining, and marketing petroleum products. The formation of The Sun Oil Company of
Ohio marked a definitive pivot towards becoming a major player in the rapidly
industrializing oil business, moving beyond merely supplying natural gas.

In 1894, The Sun Oil Company of Ohio took a significant step in its refining capabilities.
In a joint venture with Merriam and Morgan Paraffine Company of Cleveland, they
incorporated the Diamond Oil Company. The purpose of this joint venture was to
acquire a refinery located just outside Toledo, Ohio, for $22,200 from the financially
struggling Crystal Oil Company. This acquisition was a landmark moment, as this
Toledo plant became the first facility where Sun Qil refined its own petroleum.

A year later, in 1895, Pew and Emerson bought out Merriam and Morgan's interest,
making the Toledo refinery entirely Sun Oil's. This not only solidified their control over
their refining operations but also had a lasting impact on the company's visual
identity. It was from the Diamond Oil Company acquisition that Sun Oil adopted a
distinctive diamond shape, enclosing the words "Sun Qil," as its company trademark.
This early iteration of the diamond logo would eventually evolve into the iconic Sunoco
diamond recognized today.

By 1899, the partnership between Pew and Emerson underwent a change, with Pew
purchasing Emerson's stake in The Sun Oil Company. Pew continued to consolidate
and expand the company's interests, and in 1901, he reincorporated the company in
New Jersey as Sun Company. This reincorporation in New Jersey reflected the
company's growing scale and its aspirations for broader reach beyond its Ohio and
Pennsylvania origins.

The early 20th century brought new opportunities and challenges. In 1901, the
discovery of the Spindletop oil field in Texas revolutionized the American oil industry,

Sample from MixCache.com - The Online eBook Marketplace



SHARING STRICTLY PROHIBITED - For personal use of the licensed account only - See MixCache.com Terms of Use.

unleashing an unprecedented torrent of crude. Recognizing the strategic importance
of this new field, Sun Company quickly turned its attention to Texas. In 1902, Sun Oil
Refining Company was chartered in Texas, a move driven by the sheer volume of oil
emerging from Spindletop.

To process this new influx of Texas crude, Joseph Newton Pew purchased 82 acres of
land on the Delaware River in Marcus Hook, Pennsylvania, in October 1901. Here, the
company began constructing a new refinery, strategically located to receive oil
shipped from Texas. The Marcus Hook refinery was designed to process the light,
sweet crude oil from Texas, and on March 21, 1902, it received its very first shipment
of 19,231 barrels of crude from Spindletop, delivered by Sun's first tanker, the S.S.
Paraguay. This refinery would become a cornerstone of Sunoco’s operations for
decades to come, playing a vital role in its growth and innovation.

The company's expansion continued unabated. In 1916, Sun diversified further by
venturing into shipbuilding with the establishment of Sun Shipbuilding and Dry Dock
Company. This subsidiary was born out of necessity, as World War | created a scarcity
of ships, particularly tankers. Sun Shipbuilding and Dry Dock Company quickly proved
its value, building freighters, minesweepers, and tankers for the U.S. Navy during the
war. Its first ship, the Chester Sun, was launched in late 1917. This venture into heavy
industry demonstrated Sun’s adaptability and its willingness to invest in diverse, yet
complementary, fields to support its core oil business.

The year 1920 marked Sun’s direct entry into the retail fuel market with the opening
of its first service station in Ardmore, Pennsylvania. This was a significant step, as it
brought the company’s products directly to the rapidly growing number of automobile
owners. It was also at this time that the distinctive diamond-shaped logo with a red
arrow, still recognizable today, was introduced, along with the "Sunoco" name—a
contraction of "SUN Oil Company."

In 1922, the company, then known as Sun Company, reincorporated once more, this
time as Sun Oil Company (PA), to better reflect its core business. The Marcus Hook
refinery continued to be a hub of innovation. Also in 1922, the refinery implemented
its first high-pressure cracking units, which significantly accelerated the production of
gasoline. This increased capacity allowed Sun Oil to expand its sales reach beyond the
mid-Atlantic region.

A major technological leap occurred in 1937 when Sun Oil Company, at its Marcus
Hook refinery, commenced operations of the world's first large-scale, commercial
catalytic cracking plant. This revolutionary process transformed gasoline production,
making it more efficient and yielding higher-quality fuels. The Marcus Hook facility,
through this innovation, became a pioneer in petroleum refining.

The mid-20th century saw Sunoco embarking on international expansion. In the 1950s,
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the company began to look beyond U.S. borders, with exploration ventures in
Venezuela’'s Lake Maracaibo beginning in 1957. These international forays marked a
new chapter in Sunoco’s growth, extending its reach and influence across continents.
Domestically, in 1956, Sunoco introduced an innovative feature that would set its
service stations apart: "Custom-Blended" fuel pumps. This innovation allowed
customers to select various octane ratings from a single pump, offering
unprecedented choice and convenience. A model of this pioneering pump is now
displayed at the Smithsonian Institution, a testament to its impact on the industry.
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