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Introduction
Founded over a century ago, McGraw-Hill occupies an unparalleled place in the history
of American business, publishing, and education. From its modest beginnings as a
publisher of specialized trade journals, McGraw-Hill has grown to become a global
force, known for its role in shaping the way knowledge is disseminated in schools,
universities, and professional settings. This book, McGraw-Hill: The Story of An
American Company, aims to chronicle not only how the company navigated the
shifting tides of industry and society, but also how it helped shape those tides in turn.

The origin story of McGraw-Hill is, at its core, a tale of vision and partnership. When
James H. McGraw and John A. Hill combined their publishing empires in the early 20th
century, they set in motion a legacy that would span continents and generations. Their
shared recognition of a growing nation's hunger for expertise and information fueled
decades of technological and editorial innovation. Early ventures into technical book
publishing, followed by the launch of influential periodicals like Business Week,
underscored McGraw-Hill's commitment to meeting the evolving needs of its audience.

Over the decades, McGraw-Hill did much more than simply print books and magazines.
It diversified strategically—adding college textbooks, professional reference works,
and financial information services to its vast portfolio. Landmark acquisitions, such as
F.W. Dodge Corp. and Standard & Poor's, transformed the company into a critical
player not only in education, but in the very machinery of modern finance and
industry. Each era brought new opportunities, as well as existential challenges—from
economic downturns to hostile takeovers and the revolution of digital technology.

The 21st century saw McGraw-Hill undergo a dramatic metamorphosis. Faced with the
digital transformation of publishing, the company spun off its educational arm and
sharpened its focus on financial analytics as S&P Global. Meanwhile, McGraw Hill
Education re-emerged as a standalone leader in adaptive learning technology,
investing heavily in digital platforms and personalized education tools designed for a
diversifying world of learners. The company's path through private equity ownership to
a new initial public offering in 2025 underscores its enduring vitality and adaptability.

Yet, despite all the changes—from ownership structures to product lines—the
company’s core mission has remained steadfast: to empower and educate through
access to reliable knowledge. This mission has had deep and lasting impacts, not just
on classrooms and boardrooms, but on the very fabric of society. Generations of
students, educators, professionals, and business leaders have turned to McGraw-Hill
for trusted information that helped them meet the demands of their times.
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In exploring the story of McGraw-Hill, this book traces more than corporate history. It
examines the ever-changing relationship between media, technology, and society,
drawing lessons from McGraw-Hill's journey and considering what the future may hold
for education and information in a digital age. Whether you are a student, an
educator, a businessperson, or a lover of history, the story of McGraw-Hill is both
uniquely American and universally instructive—a testament to the enduring power of
learning, adaptation, and enterprise.
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CHAPTER ONE: The Origins of Innovation: James H.
McGraw and John A. Hill
The story of McGraw-Hill begins not with a grand corporate merger, but with the
individual ambition and foresight of two distinct figures: James H. McGraw and John A.
Hill. Both men, born in the mid-19th century, would emerge from diverse backgrounds
to become titans of technical and trade publishing, laying the groundwork for an
enterprise that would redefine how specialized knowledge was shared across a rapidly
industrializing America. Their journeys, initially separate, were driven by a shared
vision: the burgeoning demand for reliable, authoritative information in a nation
undergoing a technological revolution.

James H. McGraw, born in Harmony, New York, in 1860, began his professional life as a
schoolteacher. This early experience in education would subtly influence his future
endeavors, instilling in him an appreciation for the structured dissemination of
knowledge. However, the classroom soon proved too small for his ambitions. He
augmented his teaching income by selling subscriptions and advertising for a trade
periodical, The American Journal of Railway Appliances. This foray into the world of
publishing proved to be a pivotal moment. Recognizing the untapped potential in
specialized information, McGraw, in 1888, invested his life savings—a sum of
$2,500—to become part-owner of the journal. Within three years, he had purchased
the business outright.

The late 19th century was a dynamic period in American history, characterized by
rapid industrial growth, the expansion of railroads, and a surge in new technologies.
This environment created a pressing need for technical information, and McGraw was
quick to seize the opportunity. He steadily expanded his portfolio of publications,
acquiring more magazines that reported on technological advancements. These early
titles included Electrical Industries (later renamed American Electrician), Electrical
World, Electrical Engineer, and Engineering Record. By 1899, McGraw had formally
consolidated his diverse publishing interests, establishing The McGraw Publishing
Company. His vision extended beyond mere reporting; he championed authoritative
reporting in industrial and technical fields, setting a high standard for the burgeoning
business press.

Concurrently, across a somewhat different trajectory, John A. Hill was making his own
mark in the publishing landscape. Born in 1858, Hill's early life was marked by self-
reliance and a relentless pursuit of knowledge. He worked as a railroad engineer,
typesetter, and newspaper publisher, demonstrating a broad range of practical skills.
His fascination with mechanical matters led him to contribute articles to technical
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journals, quickly gaining recognition for his practical insights into railroading. In 1888,
he became the editor of Locomotive Engineer (also known as Locomotive
Engineering), a journal dedicated to railway motive power and rolling stock.

Hill's entrepreneurial spirit soon led him to ownership. By 1889, he was a part-owner
of both American Machinist and Locomotive Engineering. American Machinist, first
published in 1877, was a leading trade magazine for the international machinery
industries. In 1897, Hill divested his interest in Locomotive Engineering to take full
ownership of American Machinist, and the following year he established the American
Machinist Press. In 1902, he incorporated The Hill Publishing Company. This company
became a prominent publisher of several influential technical and trade magazines,
including Power, Engineering and Mining Journal, and Engineering News. By 1909,
Hill’s firm was also publishing significant technical books, such as the American
Machinist's Handbook (1908) and Herbert Hoover's Principles of Mining (1909).

Despite their separate trajectories, McGraw and Hill operated within the same dynamic
environment, serving similar audiences with their respective publications. Both
understood the critical need for specialized information in an era of rapid
industrialization. Their paths, destined to converge, eventually led to a
groundbreaking alliance that would lay the foundation for one of America's most
enduring publishing empires.
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